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ɼʠʥʘʤʠʢʘ ʜʦʭʦʜʦʚ ʦʪ ʨʘʟʥʳʭ ʪʠʧʦʚ ʤʝʜʠʘ 
ʨʝʢʣʘʤʳ ʚ ʤʠʨʝ, ʤʣʨʜ ʜʦʣʣ.

ɼʠʜʞʠʪʘʣʊɺ ʅʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘɻʘʟʝʪʳʈʘʜʠʦ ɾʫʨʥʘʣʳ

ɺ 2021 ʛʦʜʫ ʛʣʦʙʘʣʴʥʳʡʤʝʜʠʘʨʳʥʦʢ ʚʳʨʘʩʪʝʪ. ʅʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘ ʦʩʪʘʝʪʩʷ ʦʜʥʠʤ ʠʟ 

ʦʩʥʦʚʥʳʭ ʤʝʜʠʘ, ʘ ʜʨʘʡʚʝʨʦʤ ʨʦʩʪʘ ʚ ʙʣʠʞʘʡʰʠʝ 5 ʣʝʪ ʙʫʜʝʪ DOOH

ʀʩʪʦʯʥʠʢ: MAGNA ñGlobal Advertising Forecastò December 2020

- ʠʟʤʝʥʝʥʠʷ ʢ ʧʨʝʜʳʜʫʱʝʤʫ ʛʦʜʫ 4,6%
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ɼʠʥʘʤʠʢʘʜʦʭʦʜʦʚʦʪ ʥʘʨʫʞʥʦʡ ʨʝʢʣʘʤʳ ʚ 
ʤʠʨʝ, ʤʣʨʜ ʜʦʣʣ.

ʉʪʘʥʜʘʨʪʥʘʷ ʥʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘʎʠʬʨʦʚʳʝ ʧʘʥʝʣʠʂʠʥʦʪʝʘʪʨʳ

41%

-19%

20% 16%
12% 13% 14%11%

-29%

14% 7%
4% 4% 6%
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ʊʝʤʧʳ ʨʦʩʪʘ ʧʨʠʙʳʣʠ ʦʪ ʥʘʨʫʞʥʦʡ ʨʝʢʣʘʤʳ 
ʚ ʤʠʨʝ, %

ʉʪʘʥʜʘʨʪʥʘʷ ʥʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘʎʠʬʨʦʚʳʝ ʧʘʥʝʣʠʅʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘ
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ɼʠʥʘʤʠʢʘ ʦʙʲʝʤʦʚʨʳʥʢʘʥʘʨʫʞʥʦʡ ʨʝʢʣʘʤʳ, 
ʤʣʨʜ ʛʨʥ.

ʑʠʪʦʚʘʷ ʥʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘDOOH ʊʨʘʥʩʧʦʨʪʥʘʷ ʨʝʢʣʘʤʘʂʠʥʦʪʝʘʪʨʳIndoor
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ɼʠʥʘʤʠʢʘ ʦʙʲʝʤʦʚ ʫʢʨʘʠʥʩʢʦʛʦ ʤʝʜʠʘʨʳʥʢʘ, 
ʤʣʨʜ ʛʨʥ.

ʊɺ ʀʥʪʝʨʥʝʪʅʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘʇʨʝʩʩʘʈʘʜʠʦ ʂʠʥʦʪʝʘʪʨʳ

-4%

ɺ 2020 ʛ. ʫʢʨʘʠʥʩʢʠʡ ʤʝʜʠʘʨʳʥʦʢ ʧʦʢʘʟʘʣ ʥʝʙʦʣʴʰʦʝ ʩʥʠʞʝʥʠʝ ʠʥʚʝʩʪʠʮʠʡ (-1% ʚ 2020 vs 41% ʚ 2019). ʅʘʠʙʦʣʝʝ ʧʦʩʪʨʘʜʘʚʰʠʤʠ 

ʤʝʜʠʘ ʦʢʘʟʘʣʠʩʴ ʥʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘ ʠ ʢʠʥʦʪʝʘʪʨʳ, ʥʦ ʚ 2021 ʛ. ʠʤʝʥʥʦ ʵʪʠ ʤʝʜʠʘʢʘʥʘʣʳ ʦʞʠʜʘʝʪ ʟʥʘʯʠʪʝʣʴʥʳʡ ʨʦʩʪ

ʄʝʜʠʘʨʳʥʦʢ ʋʢʨʘʠʥʳ: ʚ 2021 ʛ.ʦʞʠʜʘʝʪʩʷ ʚʦʩʩʪʘʥʦʚʣʝʥʠʝ 

- ʠʟʤʝʥʝʥʠʷ ʢ ʧʨʝʜʳʜʫʱʝʤʫ ʛʦʜʫ

9%

-19%
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ʀʩʪʦʯʥʠʢ: ɺʩʝʫʢʨʘʠʥʩʢʘʷ ʨʝʢʣʘʤʥʘʷ ʢʦʘʣʠʮʠʷ, ʠʶʣʴ 2021
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ʇʦʪʝʥʮʠʘʣ ʦʭʚʘʪʘ ʆʆʅ ïʦʜʠʥ ʠʟ ʩʘʤʳʭ ʚʳʩʦʢʠʭ

ɺʳʩʦʢʠʡ ʧʦʪʝʥʮʠʘʣ ʦʭʚʘʪʘ ʆʆʅ ʧʦʜʢʨʝʧʣʝʥ ʨʦʩʪʦʤ ʜʦʚʝʨʠʷ ʢ ʜʘʥʥʦʤʫ ʤʝʜʠʘ. ɺ 2021 ʛ. ʫʨʦʚʝʥʴ ʜʦʚʝʨʠʷ ʢ ʆʆʅ (ʚʢʣʶʯʘʷ 

ʨʝʢʣʘʤʫ ʚ ʤʝʪʨʦ) ïʥʘ ʪʨʝʪʴʝʤ ʤʝʩʪʝ ʧʦʩʣʝ ʊɺ ʠ ʠʥʪʝʨʥʝʪʘ
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2016 2021 ɼʦʚʝʨʠʝ ʢ ʨʝʢʣʘʤʝ 2016ɼʦʚʝʨʠʝ ʢ ʨʝʢʣʘʤʝ 2021
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ʀʩʪʦʯʥʠʢ: ʵʢʩʧʝʨʪʥʘʷ ʦʮʝʥʢʘ Posterscope ʥʘ ʦʩʥʦʚʘʥʠʠ ʜʘʥʥʳʭ Kantar MMI ʋʢʨʘʠʥʘô2015/4 + 2016/1, 2020/4 + 2021/1, ʀʂʅʈ; 

ʎɸ: 12-65, ʛʦʨʦʜʘ 50ʂ+, ʛʝʦʛʨʘʬʠʷ ʜʣʷ ʤʝʪʨʦ ïʂʠʝʚ. ɼʦʚʝʨʠʝ ʢ ʨʝʢʣʘʤʝ ʚ ʊʈʎ ïɼʦʚʝʨʠʝ ʢ ʨʝʢʣʘʤʝ ʥʘ ʤʝʩʪʝ ʧʨʦʜʘʞ;Kantar, 

DAR w1 21` Basic, ʵʢʩʧʝʨʪʥʘʷ ʦʮʝʥʢʘ Posterscope Ukraine ʠ UMG, ʀʂʅʈ
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ʈʳʥʦʢ ʱʠʪʦʚʦʡ ʥʘʨʫʞʥʦʡ ʨʝʢʣʘʤʳ

ɺ ʂʠʝʚʝ ʫʞʝ ʙʦʣʝʝ ı ʚʩʝʭ ʨʝʢʣʘʤʦʥʦʩʠʪʝʣʝʡ ʩʪʨʘʥʳ

ʂʦʣʠʯʝʩʪʚʦ ʦʧʝʨʘʪʦʨʦʚʍʍ
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ɼʥʝʧʨ
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ʍʘʨʴʢʦʚ

ʃʴʚʦʚ

ʍ% SOV ʧʣʦʩʢʦʩʪʝʡ

-

-

ʊʦʧ-5 ʛʦʨʦʜʦʚ ʘʢʢʫʤʫʣʠʨʫʶʪ å56% ʨʳʥʢʘ

ɺʩʝʛʦ ʚ ʋʢʨʘʠʥʝ >700 ʦʧʝʨʘʪʦʨʦʚ

ʀʩʪʦʯʥʠʢ: Doors Consulting, ʠʶʥ2ɹ021, ʵʢʩʧʝʨʪʥʘʷ ʦʮʝʥʢʘ Posterscope Ukraine
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ʇʨʦʜʦʣʞʘʝʪ ʨʘʩʪʠ ʜʦʣʷ çʮʠʬʨʳè

ʈʘʩʧʨʝʜʝʣʝʥʠʝ ʧʦ ʬʦʨʤʘʪʘʤ

ʀʩʪʦʯʥʠʢ: Doors Consulting, ʢʦʣʠʯʝʩʪʚʦ ʧʣʦʩʢʦʩʪʝʡ, ʠʶʥʴ 2021
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ʂʠʝʚ ʍʘʨʴʢʦʚ ʆʜʝʩʩʘ ɼʥʝʧʨ ʃʴʚʦʚ

ʱʠʪʳ ʠ ʧʨʠʟʤʳ 6ʭ3ʩʠʪʠʣʘʡʪʳʩʢʨʦʣʣʦrʩʪʘʥʦʚʢʘDOOH ʜʨʫʛʠʝ

ʂʦʣʠʯʝʩʪʚʦ ʮʠʬʨʦʚʳʭ ʬʦʨʤʘʪʦʚ ʥʝʧʨʝʨʳʚʥʦ ʨʘʩʪʝʪ. ʎʠʬʨʦʚʘʷ ʥʘʨʫʞʢʘ ʜʣʷ ʧʦʢʨʳʪʠʷ 

ʩʪʦʣʠʮʳ ïʫʞʝ ʥʝ ʧʨʦʩʪʦ ʨʝʢʦʤʝʥʜʘʮʠʷ, ʘ ʦʙʷʟʘʪʝʣʴʥʘʷ ʩʦʩʪʘʚʣʷʶʱʘʷ.

ʇʨʠ ʧʣʘʥʠʨʦʚʘʥʠʠ ʨʝʢʣʘʤʥʳʭ ʢʘʤʧʘʥʠʡ ʥʝʦʙʭʦʜʠʤʦ ʫʯʠʪʳʚʘʪʴ ʦʩʦʙʝʥʥʦʩʪʠ ʨʘʟʤʝʱʝʥʠʷ 

ʬʦʨʤʘʪʦʚ (ʟʦʥʠʨʦʚʘʥʠʝ ʛʦʨʦʜʦʚ, ʢʦʥʮʝʧʮʠʠ ʨʘʟʤʝʱʝʥʠʷ ʥʘʨʫʞʥʦʡ ʨʝʢʣʘʤʳ) 

ʨʝʢʣʘʤʦʥʦʩʠʪʝʣʝʡ ʚ ʢʘʞʜʦʤ ʛʦʨʦʜʝ 
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Å ɼʠʥʘʤʠʢʘ ʨʦʩʪʘ ʠʥʜʫʩʪʨʠʠ DOOH ʧʦ ʦʙʲʝʤʫ ʠʥʚʝʩʪʠʮʠʡ ʚ ʋʢʨʘʠʥʝ ʦʧʝʨʝʞʘʝʪ ʤʠʨʦʚʳʝ ʪʝʤʧʳ ʨʦʩʪʘ

Å ʈʘʟʚʠʚʘʶʪʩʷ ʩʪʘʥʜʘʨʪʠʟʘʮʠʷ ʠ ʣʝʛʘʣʠʟʘʮʠʷ ʦʪʯʝʪʥʦʩʪʠ (ʵʬʠʨʥʳʝʩʧʨʘʚʢʠ)

Å ɺʩʝ ʙʦʣʝʝ ʚʦʩʪʨʝʙʦʚʘʥʥʳʤ ʩʪʘʥʦʚʠʪʩʷ Programmatic (ʢʘʢ ʟʘʢʫʧʢʠ, ʪʘʢ ʠ ʫʧʨʘʚʣʝʥʠʝ). ʉʦʟʜʘʶʪʩʷ Programmatic-ʛʣʦʩʩʘʨʠʠ

Å ʉʦʮʠʘʣʴʥʦ ʘʢʪʫʘʣʴʥʳʡ ʢʦʥʪʝʥʪ

Å ʈʘʩʪʝʪ ʩʧʨʦʩ ʥʘ ʢʨʦʩʩ-ʤʝʜʠʡʥʳʝ ʤʫʣʴʪʠʵʢʨʘʥʥʳʝʢʘʤʧʘʥʠʠ: TV+DOOH, ʠʥʪʝʨʥʝʪ+DOOH

ʊʨʝʥʜʳ ʚDOOH 

ʀʩʪʦʯʥʠʢ: Trendbook IAB Ukraine, MAGNA Global Advertising Forecast, Dec 2020; ɺʈʂ, ʠʶʣʴ 2021

-19%
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42%

76%

2020 2021

ɼʠʥʘʤʠʢʘ ʠʥʚʝʩʪʠʮʠʡ ʚ DOOH

ʄʠʨ ʋʢʨʘʠʥʘ

23%
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13%
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ɼʦʣʷ ʠʥʚʝʩʪʠʮʠʡDOOH ʚ OOH

ʄʠʨ ʋʢʨʘʠʥʘ
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DOOHïmust have ʜʣʷ ʣʶʙʦʡ ʢʘʤʧʘʥʠʠ                          
>550

ʮʠʬʨʦʚʳʭ outdoor 

ʧʘʥʝʣʝʡ ʧʦ ʚʩʝʡ 

ʋʢʨʘʠʥʝ ʫʞʝ ʩʝʡʯʘʩ!

OUTDOOR

TRANSPORT

INDOOR

300+

21

2

5

4

12

10

7

63
15

28

16

1

8

9

8 6

4

6

4

1

1

2

4

DIGITAL OUTDOOR

ʌʆʈʄɸʊʓ DIGITAL:  
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8%
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193%

76%

42%

65%
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1070%

ɼʠʥʘʤʠʢʘ, %

ʊʦʧ-10 ʢʘʪʝʛʦʨʠʡ ʠ ʊʄ ʟʘ ʧʝʨʚʦʝ ʧʦʣʫʛʦʜʠʝ 2021 ʛ.

ʀʩʪʦʯʥʠʢ: ʀʂʅʈ, Doors Consulting, H1 2020 ïH1 2021, ʢʦʨʨʝʢʪʠʨʦʚʢʘ Posterscope Ukraine, ʙʝʟ ʫʯʝʪʘ ʩʦʮʠʘʣʴʥʦʡ (ʧʦʣʠʪʠʯʝʩʢʦʡ) 

ʘʢʪʠʚʥʦʩʪʠ
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130%

ɼʠʥʘʤʠʢʘ, %
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ʊʦʧ-10 ʢʘʪʝʛʦʨʠʡ ʧʦ 
ʠʥʚʝʩʪʠʮʠʷʤ, ʤʣʥʛʨʥ. 
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ʊʦʧ-10 ʊʄ ʧʦ 
ʠʥʚʝʩʪʠʮʠʷʤ, ʤʣʥ ʛʨʥ. 

H1 2020

H1 2021

ʄʘʨʢʘ

SPORT LIFE

ʉʀʃʔʇʆ

RST

ʕʇʀʎɽʅʊʈ

METRO C&C

LIFECELL

ʉʊʋɼʀʗ 1+1

RADIOPLAYER

ʎɽʅʊʈ ʂʆʄʇʃɽʂʊɸʎʀʀ 

ɺʉ ʋʂʈɸʀʅʓ

NUMO.MON.GOV.UA

ɺʩʝ ʪʦʧ-10 ʢʘʪʝʛʦʨʠʡ ʠ ʠʛʨʦʢʦʚ ʫʚʝʣʠʯʠʣʠ ʩʚʦʶ ʘʢʪʠʚʥʦʩʪʴ ʚ ʩʨʘʚʥʝʥʠʠ ʩ ʘʥʘʣʦʛʠʯʥʳʤ ʧʝʨʠʦʜʦʤ 2020 ʛ.

ʂʘʪʝʛʦʨʠʠ

ʊʆʈɻʆɺʃʗ

ʅɽɼɺʀɾʀʄʆʉʊʔ

ʉʄʀ

ɸɺʊʆʊʈɸʅʉʇʆʈʊ

ʈɸɿɺʃɽʏɽʅʀʗ

ʄɽɼʀʎʀʅɸ

ʉʇʆʈʊ

ʈɽʉʊʆʈɸʅʓ ʀ ɼʆʉʋɻ

ʉɺʗɿʔ

ʂʆʄʇʔʖʊɽʈʅɸʗ 

ʊɽʍʅʀʂɸ
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8%

111%

215%

88%

193%

41%

123%

336%

ɼʠʥʘʤʠʢʘ, %

42

19

11

14

8

14

0

11

0

3

45

39

34

26

24

20

19

19

15

15

SPORT LIFE ʌʀʊʅɽʉ ʂʃʋɹ                                      

FOZZY GROUP

ʀʅʊɽʈɻɸʃ-ɹʋɼ ʂʆʄʇɸʅʀʗ                                       

ʕʇʀʎɽʅʊʈ ʂ ʂʆʄʇɸʅʀʗ                                         

RST ɸɺʊʆɹɸɿɸʈ-ɸɺʊʆʈʓʅʆʂ                                     

METRO CASH&CARRY UKRAINE LTD.

RIA ʄɽɼʀɸ ʂʆʈʇʆʈɸʎʀʗ                                        

ʃɸʁʌʉɽʃʃ ʆʆʆ                                                

ʉʊʋɼʀʗ 1+1                                                  

RADIOPLAYER

ʊʦʧ-10 ʨʝʢʣʘʤʦʜʘʪʝʣʝʡʧʦ ʠʥʚʝʩʪʠʮʠʷʤ, ʤʣʥ. ʛʨʥ.

H1 2020

H1 2021

ʊʦʧ-10 ʨʝʢʣʘʤʦʜʘʪʝʣʝʡ ʚ ʧʝʨʚʦʤ ʧʦʣʫʛʦʜʠʠ 2021ʛ.

ʉʨʝʜʠ ʢʦʤʤʝʨʯʝʩʢʠʭ ʨʝʢʣʘʤʦʜʘʪʝʣʝʡ ʚ ʣʠʜʝʨʳ ʧʦ ʜʠʥʘʤʠʢʝ ʚʳʨʚʘʣʠʩʴ ʩ ʙʦʣʴʰʠʤ ʦʪʨʳʚʦʤ 

ʀʥʪʝʨʛʘʣ-ɹʫʜ, RST ʠ Fozzy Group

ʀʩʪʦʯʥʠʢ: ʀʂʅʈ, Doors Consulting, H1 2020 ïH1 2021, ʢʦʨʨʝʢʪʠʨʦʚʢʘ Posterscope Ukraine, ʙʝʟ ʫʯʝʪʘ ʩʦʮʠʘʣʴʥʦʡ (ʧʦʣʠʪʠʯʝʩʢʦʡ) 

ʘʢʪʠʚʥʦʩʪʠ

SPORT LIFE

FOZZY GROUP

ʀʅʊɽʈɻɸʃ-ɹʋɼ

ʕʇʀʎɽʅʊʈ

RST

METRO C&C

RIA ʄɽɼʀɸ

LIFECELL

ʉʊʋɼʀʗ 1+1

RADIOPLAYER

+391 ʨʘʟ

+2078 ʨʘʟ
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ʂʠʥʦʠʥʜʫʩʪʨʠʷ ʦʞʠʜʘʝʪ ʚʦʩʩʪʘʥʦʚʣʝʥʠʝ ʚ 2021 ʛ.

ɺʩʝʫʢʨʘʠʥʩʢʘʷ ʨʝʢʣʘʤʥʘʷ ʢʦʘʣʠʮʠʷ ʧʨʦʛʥʦʟʠʨʫʝʪ ʨʦʩʪ ʨʝʢʣʘʤʥʳʭ ʠʥʚʝʩʪʠʮʠʡ ʚ ʢʠʥʦʪʝʘʪʨʳ ʥʘ ʫʨʦʚʥʝ 30%(ʚ ʩʨʘʚʥʝʥʠʠ ʩ 2020), 
ʘ ʩʦʛʣʘʩʥʦ ʦʪʯʝʪʫ dentsu ñGlobal Ad Spends Forecasts 2021ò ʚ ʤʠʨʝ ʵʪʘ ʮʠʬʨʘ ʩʦʩʪʘʚʠʪ 35%.

ʂʨʦʤʝ ʵʪʦʛʦ, ʥʘʙʣʶʜʘʶʪʩʷ ʩʣʝʜʫʶʱʠʝ ʪʝʥʜʝʥʮʠʠ ʠ ʧʨʝʠʤʫʱʝʩʪʚʘ ʢʠʥʦʪʝʘʪʨʦʚ:

Å ʇʦʩʪʝʧʝʥʥʦʨʘʩʪʝʪʧʦʩʝʱʘʝʤʦʩʪʴ

Å ʉʥʠʤʘʶʪʩʷʢʘʨʘʥʪʠʥʥʳʝʦʛʨʘʥʠʯʝʥʠʷʠʧʦʩʘʜʢʘʚʢʠʥʦʪʝʘʪʨʘʭʫʞʝ

ʨʘʟʨʝʰʝʥʘʜʦ100%

Å ɺʙʣʠʞʘʡʰʠʝʤʝʩʷʮʳʦʞʠʜʘʶʪʩʷʪʦʧ-ʧʨʝʤʴʝʨʳʠʙʣʦʢʙʘʩʪʝʨʳ,ʯʪʦ

ʙʳʣʠʦʪʣʦʞʝʥʳʨʘʥʝʝ

Å ʃʦʷʣʴʥʘʷʮʝʥʦʚʘʷʧʦʣʠʪʠʢʘʢʠʥʦʪʝʘʪʨʦʚ: ʮʝʥʥrʝʧʦʚʳʰʘʣʠʩʴʩ

ʧʨʦʰʣʦʛʦʛʦʜʘ,ʘʪʘʢʞʝʝʩʪʙɹʦʥʫʩʳ

Å ʈʝʢʣʘʤʘʚʢʠʥʦʪʝʘʪʨʘʭʦʙʣʘʜʘʝʪʚʳʩʦʯʘʡʰʠʤʢʘʯʝʩʪʚʦʤʢʦʥʪʘʢʪʘ:

ʧʦʯʪʠʚʩʝʩʤʦʪʨʷʪʨʦʣʠʢʧʝʨʝʜʬʠʣʴʤʦʤ,ʚʦʩʧʨʠʥʠʤʘʷʝʛʦʢʘʢ

ʜʦʧʦʣʥʝʥʠʝʢʬʠʣʴʤʫ

Å ʇʦʪʝʥʮʠʘʣʴʥʳʡʧʦʪʨʝʙʠʪʝʣʴʥʘʭʦʜʠʪʩʷʚʭʦʨʦʰʝʤʨʘʩʧʦʣʦʞʝʥʠʠ

ʜʫʭʘʠʧʦʟʠʪʠʚʥʦʚʦʩʧʨʠʥʠʤʘʝʪʠʥʬʦʨʤʘʮʠʶ

Å ɺʥʠʤʘʥʠʝʟʨʠʪʝʣʷʤʘʢʩʠʤʘʣʴʥʦʩʢʦʥʮʝʥʪʨʠʨʦʚʘʥʦ,ʠʦʥʥʝʤʦʞʝʪ

ʧʨʦʧʫʩʪʠʪʴʨʦʣʠʢ

Å ʇʨʘʢʪʠʯʝʩʢʠʚʩʝʢʦʥʪʘʢʪʳʫʥʠʢʘʣʴʥʳ

ʀʩʪʦʯʥʠʢ: ɺʩʝʫʢʨʘʠʥʩʢʘʷ ʨʝʢʣʘʤʥʘʷ ʢʦʘʣʠʮʠʷ, ʠʶʣʴ 2021

ʆʪʯʝʪ dentsu ñGlobal Ad Spend Forecastsò, ʠʶʥʴ 2021



ʉʘʤʳʝ 

ʦʞʠʜʘʝʤʳʝ

ʧʨʝʤʴʝʨʳ

ʆʪʨʷʜ 

ʩʘʤʦʫʙʠʡʮ

5 ʘʚʛʫʩʪʘ

ɺʝʥʦʤ 2: 

ʂʘʨʥʘʞ

16 ʩʝʥʪʷʙʨʷ

007: ʥʝ 

ʚʨʝʤʷ 

ʫʤʠʨʘʪʴ

30 ʩʝʥʪʷʙʨʷ

ʆʭʦʪʥʠʢʠ ʟʘ 

ʧʨʠʚʠʜʝʥʠʷʤʠ

11 ʥʦʷʙʨʷ

ʏʝʣʦʚʝʢ-

ʧʘʫʢ
16 ʜʝʢʘʙʨʷ

ʄʘʪʨʠʮʘ-4

22 ʜʝʢʘʙʨʷ

ʇʦʡ-2

30 ʜʝʢʘʙʨʷ

ʐʘʥ-ʏʠʠ 

ʣʝʛʝʥʜʘ 

ʜʝʩʷʪʠ ʢʦʣʝʮ

2 ʩʝʥʪʷʙʨʷ

ɼʶʥʘ

15 ʩʝʥʪʷʙʨʷ

ʍʵʣʣʦʫʠʥ 

ʫʙʠʚʘʝʪ

14 ʦʢʪʷʙʨʷ

ɺʝʯʥʳʝ

4 ʥʦʷʙʨʷ

ʂʠʥʛʩʄʝʥ

22 ʜʝʢʘʙʨʷ


